
 
 

DEPARTMENT OF HEALTH & HUMAN PERFORMANCE 
COURSE SYLLABUS 

SPRING 2025 
 

HHPS  420-01E 
MARKETING FOR SPORT & RECREATION 

 
COURSE VALUE:  Three (3) credit hours 
COURSE LOCATION:  MWF 9-9:50 AM in NHS 161 
PROFESSOR:   Ms. Brandy Runyan, PhD Candidate 
OFFICE:   Nursing & Health Sciences Building, NHS 141 
OFFICE HOURS:  M/W/F 10:00 AM- 1:00 PM 
PHONE :   (903) 886-5308 
EMAIL:    Brandy.Runyan@tamuc.edu 
 
REQUIRED TEXT: Darlow, J. (2020). The Darlow Rules: 75 Rules to Becoming an Elite Marketer. 
Jack & Jill Publishing 
 
 

Course Description 

This course will provide students with basic knowledge and practical experience for 

developing strategic marketing techniques specific to recreation and sport management. 

Additionally, the history of promotion and marketing in the recreation and sport fields will 

be examined along with best practices in this extremely competitive world of attracting 

more consumers. 

Student Learning Outcomes   

  At the end of this course the students will be able to: 

Understand the foundations of promotions and marketing for recreation and sport 

Understand the ever-growing competitive marketplace for consumer dollars 

Understand practices, issues and theories relevant to promotion and marketing in creation and 

sport management 

Knowledge of the interrelationship between the promotion of goods and services using sports as 

a platform or vehicle to drive sales 

mailto:Brandy.Runyan@tamuc.edu


Experience in working on an actual promotion and/or marketing campaign for a special event 

and/or local recreation or sports entity  

Awareness of the range of promotion and marketing techniques and applications within the 

public and private sectors 

 

**Extra Credit Work: If an opportunity for extra credit presents itself, the instructor will extend 

those opportunities to students. Extra credit is not promised and not guaranteed. 

 

**No Late Work Accepted: If students have foreseeable issues turning in their work on time they 

are encouraged to work with their professor to arrange to turn their assignments in before the due 

date. No late work will be accepted in this course. 

 
 
Course Requirements 

• This class is face-to-face, therefore attendance is required and will be graded. 

• All assignments will be completed and/or uploaded into D2L (including exams) 

Student Responsibilities & Tips for Success in the Course 

• Students will be required to attend class regularly so as not to miss out on 
important information in lectures.  

• Students should come to class prepared and with all the required materials 

• Students should read ahead in order to have the best opportunity to understand 
concepts presented in class. 

• Reminder about APA: You are expected to produce quality, original work as part 
of your course requirements. Please note that all assignments must adhere to 
APA 7th Edition, including cover page, references pages, as well as the totality of 
the internal matter of your written works. 

GRADING 

 
Final grades in this course will be based on the following scale:  

Total points corresponding to the final letter grades 

A = 900-1000 Points 

B = 800-899   Points 

C = 700-799   Points 

D = 600-699.  Points 

F = 0-599       Points 

 

Weights of the assessments in the calculation of the final letter grade for this 
course are as follows: 

 

Class Participation (15 @10pts) 150 



Weekly Quizzes (10 at 20-pts each) 200 

Marketing Plan Analysis 350 

Final Exam 300 

Total Possible Points 1000 

 

 

Assessments-Spring 2025 

 
A. Weekly Quizzes (200 points) 

The 10 weekly quizzes (worth 20 pts each) for this course are designed to test your 
knowledge and are open-book multiple choice or T/F quizzes related to the chapters 
covered each week as well as in-class lectures! 

 
B. Exams (300 pts) 

The Final exam will be administered at the end of the semester, covering all information 
covered in lectures, guest speakers, assignments, websites, quizzes, and the book.  

 
C. Participation in Class (150 points) 

As this course is offered online it is mandatory that students engage with the instructor 
and peers through weekly discussion posts.  

 
D. Market Plan Analysis (350 pts).  

Students will demonstrate their knowledge of sport marketing and marketing plans 
through an in-depth marketing plan analysis assignment. Specific details and 
requirements will be provided in-class. 

 
 
 
**Extra Credit Work: There is no guaranteed extra credit in this course. However, if the 

opportunity for extra credit arises, I will post it in our D2L course space and notify you via email 

or course announcements. Please refer to the “Extra Credit” tab in the Course Toolbox section. 

 

**No Late Work Accepted: If students have foreseeable issues turning in their work on time 

they are encouraged to work with their professor to arrange to turn their assignments in before 

the due date. No late work will be accepted in this course. Extenuating circumstances will be 

reviewed on a case-to-case basis and must conform to University policy (requiring verifiable 

documentation) to be considered. 

 

**Statement on AI: Use of AI is prohibited on any portion of this course without the 

instructor’s consent. While there may occasionally be opportunities where AI is encouraged, all 

students must be aware that use of AI without instructor approval will result in an immediate 

zero on the assignment it was used for. Additionally, students suspected of plagiarism or AI will 



be referred to the Provost’s office for Academic Dishonesty. If you have any questions about the 

use of AI or this policy, please feel free to contact me to discuss further.  

 
 
 

TECHNOLOGY REQUIREMENTS 

LMS 

All course sections offered by Texas A&M University-Commerce have a corresponding course 
shell in the myLeo Online Learning Management System (LMS).  Below are technical 
requirements  
 
LMS Requirements: 
https://community.brightspace.com/s/article/Brightspace-Platform-Requirements 
 
LMS Browser Support: 
https://documentation.brightspace.com/EN/brightspace/requirements/all/browser_support.htm 
 
Zoom Video Conferencing Tool 
https://inside.tamuc.edu/campuslife/CampusServices/CITESupportCenter/Zoom_Account.aspx?s
ource=universalmenu 
 

ACCESS AND NAVIGATION 

 
You will need your campus-wide ID (CWID) and password to log into the course. If you do not 
know your CWID or have forgotten your password, contact the Center for IT Excellence (CITE) 
at 903.468.6000 or helpdesk@tamuc.edu. 
 
Note: Personal computer and internet connection problems do not excuse the requirement to 
complete all course work in a timely and satisfactory manner. Each student needs to have a 
backup method to deal with these inevitable problems. These methods might include the 
availability of a backup PC at home or work, the temporary use of a computer at a friend's home, 
the local library, office service companies, Starbucks, a TAMUC campus open computer lab, etc. 
 

COMMUNICATION AND SUPPORT 

If you have any questions or are having difficulties with the course material, please contact your 
Instructor. 

Technical Support 

If you are having technical difficulty with any part of Brightspace, please 
contact Brightspace Technical Support at 1-877-325-7778. Other support options can be found 
here: 
 
https://community.brightspace.com/support/s/contactsupport   

https://community.brightspace.com/s/article/Brightspace-Platform-Requirements
https://documentation.brightspace.com/EN/brightspace/requirements/all/browser_support.htm
https://inside.tamuc.edu/campuslife/CampusServices/CITESupportCenter/Zoom_Account.aspx?source=universalmenu
https://inside.tamuc.edu/campuslife/CampusServices/CITESupportCenter/Zoom_Account.aspx?source=universalmenu
mailto:helpdesk@tamuc.edu
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Interaction with Instructor Statement 

This is an online course; therefore, expect most communication to be online as well. 
Correspondence will always be through university email (your “myLeo” mail) and 
announcements in myLeo online (D2L). The instructor will make every effort to respond to 
emails within 24 provided the correspondence follows the requirements listed below. Students 
are encouraged to check university email daily.  
All emails from students should include:  

● Course name and subject in the subject line (ex. HHPS 316 – Jones)  
● Proper email etiquette (no “text” emails – use proper grammar and punctuation)  and 

address your professor accordingly (Professor, Dr. Etc., not by first name!) 
● Student name and CWID after the body of the email 

 

 

COURSE AND UNIVERSITY PROCEDURES/POLICIES 

Course Specific Procedures/Policies 

 

Syllabus Change Policy 

The syllabus is a guide.  Circumstances and events, such as student progress, may make it 
necessary for the instructor to modify the syllabus during the semester.  Any changes made to the 
syllabus will be announced in advance. 
 

University Specific Procedures 

Student Conduct 

All students enrolled at the University shall follow the tenets of common decency and acceptable 
behavior conducive to a positive learning environment.  The Code of Student Conduct is 
described in detail in the Student Guidebook. 
http://www.tamuc.edu/Admissions/oneStopShop/undergraduateAdmissions/studentGuidebook.as
px 
 
Students should also consult the Rules of Netiquette for more information regarding how to 
interact with students in an online forum: https://www.britannica.com/topic/netiquette 

TAMUC Attendance 

For more information about the attendance policy please visit the Attendance webpage and 
Procedures 13.99.99.R0.01 
http://www.tamuc.edu/admissions/registrar/generalInformation/attendance.aspx 
 
http://www.tamuc.edu/aboutUs/policiesProceduresStandardsStatements/rulesProcedures/13stude
nts/academic/13.99.99.R0.01.pdf 
 

http://www.tamuc.edu/Admissions/oneStopShop/undergraduateAdmissions/studentGuidebook.aspx
http://www.tamuc.edu/Admissions/oneStopShop/undergraduateAdmissions/studentGuidebook.aspx
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https://www.britannica.com/topic/netiquette
http://www.tamuc.edu/admissions/registrar/generalInformation/attendance.aspx
https://inside.tamuc.edu/aboutus/policiesProceduresStandardsStatements/rulesProcedures/13students/13.99.99.R0.01ClassAttendance.pdf
http://www.tamuc.edu/admissions/registrar/generalInformation/attendance.aspx
http://www.tamuc.edu/aboutUs/policiesProceduresStandardsStatements/rulesProcedures/13students/academic/13.99.99.R0.01.pdf
http://www.tamuc.edu/aboutUs/policiesProceduresStandardsStatements/rulesProcedures/13students/academic/13.99.99.R0.01.pdf


Academic Integrity 

Students at Texas A&M University-Commerce are expected to maintain high standards of 
integrity and honesty in all of their scholastic work.  For more details and the definition of 
academic dishonesty see the following procedures: 
 
Undergraduate Academic Dishonesty 13.99.99.R0.03 
Undergraduate Student Academic Dishonesty Form 
 
http://www.tamuc.edu/aboutUs/policiesProceduresStandardsStatements/rulesProcedures/docume
nts/13.99.99.R0.03UndergraduateStudentAcademicDishonestyForm.pdf 
 
Graduate Student Academic Dishonesty Form 
 
http://www.tamuc.edu/academics/graduateschool/faculty/GraduateStudentAcademicDishonestyF
ormold.pdf 
 
http://www.tamuc.edu/aboutUs/policiesProceduresStandardsStatements/rulesProcedures/13stude
nts/undergraduates/13.99.99.R0.03UndergraduateAcademicDishonesty.pdf 
 

Students with Disabilities-- ADA Statement 

The Americans with Disabilities Act (ADA) is a federal anti-discrimination statute that provides 
comprehensive civil rights protection for persons with disabilities. Among other things, this 
legislation requires that all students with disabilities be guaranteed a learning environment that 
provides for reasonable accommodation of their disabilities. If you have a disability requiring an 
accommodation, please contact: 
 
Office of Student Disability Resources and Services 
Texas A&M University-Commerce 
Velma K. Waters Library Rm 162 
Phone (903) 886-5150 or (903) 886-5835 
Fax (903) 468-8148 
Email: studentdisabilityservices@tamuc.edu 

Website: Office of Student Disability Resources and Services 

http://www.tamuc.edu/campusLife/campusServices/studentDisabilityResourcesAndServices/ 

Nondiscrimination Notice 

Texas A&M University-Commerce will comply in the classroom, and in online courses, with all 
federal and state laws prohibiting discrimination and related retaliation on the basis of race, 
color, religion, sex, national origin, disability, age, genetic information or veteran status. Further, 
an environment free from discrimination on the basis of sexual orientation, gender identity, or 
gender expression will be maintained. 

Campus Concealed Carry Statement 

 
Texas Senate Bill - 11 (Government Code 411.2031, et al.) authorizes the carrying of a 
concealed handgun in Texas A&M University-Commerce buildings only by persons who have 

http://www.tamuc.edu/aboutUs/policiesProceduresStandardsStatements/rulesProcedures/13students/undergraduates/13.99.99.R0.03UndergraduateAcademicDishonesty.pdf
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http://www.tamuc.edu/aboutUs/policiesProceduresStandardsStatements/rulesProcedures/documents/13.99.99.R0.03UndergraduateStudentAcademicDishonestyForm.pdf
http://www.tamuc.edu/aboutUs/policiesProceduresStandardsStatements/rulesProcedures/documents/13.99.99.R0.03UndergraduateStudentAcademicDishonestyForm.pdf
http://www.tamuc.edu/academics/graduateschool/faculty/GraduateStudentAcademicDishonestyFormold.pdf
http://www.tamuc.edu/academics/graduateschool/faculty/GraduateStudentAcademicDishonestyFormold.pdf
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http://www.tamuc.edu/aboutUs/policiesProceduresStandardsStatements/rulesProcedures/13students/undergraduates/13.99.99.R0.03UndergraduateAcademicDishonesty.pdf
http://www.tamuc.edu/aboutUs/policiesProceduresStandardsStatements/rulesProcedures/13students/undergraduates/13.99.99.R0.03UndergraduateAcademicDishonesty.pdf
mailto:studentdisabilityservices@tamuc.edu
http://www.tamuc.edu/campusLife/campusServices/studentDisabilityResourcesAndServices/
http://www.tamuc.edu/campusLife/campusServices/studentDisabilityResourcesAndServices/


been issued and are in possession of a Texas License to Carry a Handgun. Qualified law 
enforcement officers or those who are otherwise authorized to carry a concealed handgun in the 
State of Texas are also permitted to do so. Pursuant to Penal Code (PC) 46.035 and A&M-
Commerce Rule 34.06.02.R1, license holders may not carry a concealed handgun in restricted 
locations.  
 
For a list of locations, please refer to the Carrying Concealed Handguns On Campus  
document and/or consult your event organizer.   
 
Web url: 
http://www.tamuc.edu/aboutUs/policiesProceduresStandardsStatements/rulesProcedures/34Safet
yOfEmployeesAndStudents/34.06.02.R1.pdf  
 
Pursuant to PC 46.035, the open carrying of handguns is prohibited on all A&M-Commerce 
campuses. Report violations to the University Police Department at 903-886-5868 or 9-1-1. 
 

A&M-Commerce Supports Students’ Mental Health 

The Counseling Center at A&M-Commerce, located in the Halladay Building, Room 203, offers 
counseling services, educational programming, and connection to community resources for 
students. Students have 24/7 access to the Counseling Center’s crisis assessment services by 
calling 903-886-5145. For more information regarding Counseling Center events and 
confidential services, please visit www.tamuc.edu/counsel 
 
 

AI use policy [Draft 2, May 25, 2023] 

 Texas A&M University-Commerce acknowledges that there are legitimate uses of 

Artificial Intelligence, ChatBots, or other software that has the capacity to generate text, or 

suggest replacements for text beyond individual words, as determined by the instructor of 

the course. 

 Any use of such software must be documented. Any undocumented use of such software 

constitutes an instance of academic dishonesty (plagiarism). 

 Individual instructors may disallow entirely the use of such software for individual 

assignments or for the entire course. Students should be aware of such requirements and 

follow their instructors’ guidelines. If no instructions are provided the student should 

assume that the use of such software is disallowed. 

 In any case, students are fully responsible for the content of any assignment they submit, 

regardless of whether they used an AI, in any way. This specifically includes cases in which 

the AI plagiarized another text or misrepresented sources. 

 13.99.99.R0.03 Undergraduate Academic Dishonesty 
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13.99.99.R0.10 Graduate Student Academic Dishonesty 
 
 
Examination Policy 
Exams are timed but they are open book. 
 
Religious Holidays Policy 
Reasonable accommodation will be given to students who require homework extensions because 
of religious holidays. However, your best option is to complete the required work early so as to 
avoid any issues. 
 
Dropping the Class 
If you need to adjust your schedule by dropping this course, please follow university procedures 
to officially drop the class. If you fail to officially drop the class, a failing grade shall be assigned 
at the end of the course. Incompletes: Per university policy is granted only for circumstances 
beyond student's control which prevented the student from attending classes during Finals Week 
or the preceding three weeks (Policy A 12.07, 1998). The extension cannot exceed one semester. 
Failure to fulfill plan requirements within the specified time will result in an F. 
 
Course Communication 
Course communication will occur through your MyLeo Account. You will need to regularly and 
systematically review your e-mail on a timely basis. 
 
Writing Center 
Students are encouraged to visit the A&M-Commerce Writing Center for writing assistance. 
Visit the website at: 
http://web.tamuc.edu/academics/colleges/humanitiesSocialSciencesArts/departments/literatureLa
nguages/writingCenter/default.aspx 
 
Counseling Center 
The Counseling Center at A&M-Commerce, located in the Halladay Building, Room 203, offers 
counseling services, educational programming, and connection to community resources for 
students. Students have 24/7 access to the Counseling Center’s crisis assessment services by 
calling 903-886-5145. For more information regarding Counseling Center events and 
confidential services, please visit www.tamuc.edu/counsel  
 
University Specific Procedures 
 
Students with Disabilities 
The Americans with Disabilities Act (ADA) is a federal anti-discrimination statute that provides 
comprehensive civil rights protection for persons with disabilities.  Among other things, this 
legislation requires that all students with disabilities be guaranteed a learning environment that 
provides for reasonable accommodation of their disabilities.  If you have a disability requiring an 
accommodation, please contact: 
Office of Student Disability Resources and Services 
Texas A&M University-Commerce, Gee Library, Room 132 
Phone (903) 886-5150 or (903) 886-5835; Fax (903) 468-8148 
StudentDisabilityServices@tamuc.edu 

http://web.tamuc.edu/academics/colleges/humanitiesSocialSciencesArts/departments/literatureLanguages/writingCenter/default.aspx
http://web.tamuc.edu/academics/colleges/humanitiesSocialSciencesArts/departments/literatureLanguages/writingCenter/default.aspx
http://www.tamuc.edu/counsel
mailto:StudentDisabilityServices@tamuc.edu


Student Disability Resources & Services 
 
 
 
Student Conduct 
All students enrolled at the University shall follow the tenets of common decency and acceptable 
behavior conducive to a positive learning environment.  (See Code of Student Conduct from 
Student Guide Handbook). 
 
Campus Concealed Carry 
Texas Senate Bill - 11 (Government Code 411.2031, et al.) authorizes the carrying of a 
concealed handgun in Texas A&M University-Commerce buildings only by persons who have 
been issued and are in possession of a Texas License to Carry a Handgun. Qualified law 
enforcement officers or those who are otherwise authorized to carry a concealed handgun in the 
State of Texas are also permitted to do so. Pursuant to Penal Code (PC) 46.035 and A&M-
Commerce Rule 34.06.02.R1, license holders may not carry a concealed handgun in restricted 
locations. For a list of locations, please refer to 
((http://www.tamuc.edu/aboutUs/policiesProceduresStandardsStatements/rulesProcedures/34Saf
etyOfEmployeesAndStudents/34.06.02.R1.pdf) and/or consult your event organizer).  Pursuant 
to PC 46.035, the open carrying of handguns is prohibited on all A&M-Commerce campuses. 
Report violations to the University Police Department at 903-886-5868 or 9-1-1.  
 
Mental Health and Well-Being 

The university aims to provide students with essential knowledge and tools to understand and 

support mental health. As part of our commitment to your well-being, we offer access to Telus 

Health, a service available 24/7/365 via chat, phone, or webinar. Scan the QR code to download 

the app and explore the resources available to you for guidance and support whenever you need 

it. 
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COURSE OUTLINE 

Module AREA OF FOCUS WHAT’S DUE 

  

1  

Class Orientation P1 

Lecture 1.1: The Special Nature of Sport Marketing Q1 

  

2  

Lecture 2.1: Strategic Marketing Management P2 

 Q2 

  

3  

Lecture 3.1: Understanding the Sport Consumer P3 

 Q3 

  

4  

Lecture 4.1: Market Research in the Sport Industry P4 

 Q4 

Lecture 5.1: Market Segmentation P5 



 

5 

Lecture 5.2: The Sport Product Q5 

  

6  

Lecture 6.1: Managing Sport Brands P6 

 Q6 

  

7  

Lecture 7.1: Sales & Service P7 

 Q7 

  

8  

Lecture 8.1: Sponsorship, Corporate Partnerships P8 

And the Role of Activation Q8 

  SPRING BREAK  

 

9 

Lecture 9.1: Promotion & Paid Media P9 

 Q9 

  

10 

Lecture 10.1: Public Relations P10 

Lecture 11.1: Social Media in Sport Q10 

  

11 

Lecture 12.1: Delivering & Distributing Core Products and 

Extensions 

P11 

Lecture 13.1: Legal Aspects of Sport Marketing  

  

12 

Lecture 14.1: Putting it All Together P12 

Lecture 14.2: The Shape of Things to Come  

  

13  

Lecture 15.1: Marketing Plans P13 

  

14  Marketing Plan Analysis P14 

 

15 

Marketing Plan Analysis P15 

Analysis Due 

16 FINALS WEEK  
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